
Inspiration, tips & tricks for leisure 
businesses

Get started with 
email marketing



Email is a very effective marketing channel that can help you get results 
quickly, without having to invest a lot of money. Everyone can send out emails. 
But how do you stand out in your guests’ overflowing inbox? And how do you 
ensure that you get more bookings as a result?

This ebook tells you exactly how to get started with email marketing. We dive 
into why you should use email marketing for your leisure business, how you 
create a mailing list and what you should include in your emails. Also, we 
teach you more about testing and results-tracking to improve your emails.

The practical tips and tricks and inspiration you’ll read are easy to apply to 
your leisure center’s marketing strategy. 

What are the main benefits of email marketing?

• Easy to get started
• Stay in touch with your guests and get to know them
• Low costs, high return
• Measurable, it’s easy to spot how you can improve

Before you get started

For emails with a commercial purpose (e.g. newsletters and discount 
coupons) there are different regulations per country. Make sure you comply 
with your country’s regulations.
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Why is email marketing important 
for your leisure business?

Why should you start with email marketing for your 
leisure business?

Email marketing makes it possible for your leisure business to stay in touch 
with your guests and get a better understanding of what they’re interested in. 
It’s an affordable marketing channel and if you use it well, you’ll drive more 
bookings and increase your average order value.

Email is the preferred communication channel
People are constantly online with their mobile devices, which means they 
regularly and easily check their email. When your guests have actively 
subscribed to your emails, they expect to receive information about your 
venue, new activities and special events. 

Low costs, high return
Email marketing is a very effective channel to reach your guests and make 
them book with you (again), and it usually costs you just a few cents per 
email. Great emails with a high open rate lead to more bookings and a 
higher customer retention. 

If you find out your guests’ needs and send them relevant information, the 
return will be a lot higher than your investment. 

If you use a marketing automation platform, the costs usually depend on how 
large your mailing list is and how often you’re going to send an email. 

Email is a great addition to other marketing channels 
Email marketing can be the perfect channel for completing a conversion in 
your leisure center’s webshop. 

Let’s say potential guests found you on Google, because they searched for 
‘Bowling in Miami’ and you optimized your website for this SEO keyword. They 
visit your website, sign up for your email, but then leave and check where else 
they can go bowling in the area. 

You’ve got their email address, so you can send them an email reminding 
them of you. They go back to your website and book an awesome activity. 

Via email you make sure people think about you and plan their (next) visit , 
which increases your brand awareness and drives more bookings.
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https://www.briqbookings.com/blog/7-ways-how-knowing-your-customers-will-increase-revenue/
https://www.briqbookings.com/blog/how-to-use-the-right-seo-keywords-for-your-leisure-business/


Email marketing is measurable and gives your 
leisure business insights to improve

How do you know the emails you send are successful? Most email marketing 
automation tools, like Mailchimp, offer the tools to track what works and 
what doesn’t. 

Have a look at the open rate, click through rate, bounce rate and unsubscribe 
rate of your emails to get a better understanding of how your emails are 
performing. You then decide if you need to send other email types or start 
with email testing. This way you find out what kind of emails work best for 
your guests. 

You stay in touch with your guests and get to know 
them better 

Everyone who receives your email is interested in you, so share relevant 
information to activate your readers to visit your venue. To know what 
information is relevant, find out the interests and needs of your guests 
through data. Also, measure the success of your emails.

Keep your guests engaged by sending different emails, such as a…
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• 
• 

• 

• 

Welcome email when they’ve subscribed
Promotion email when you’ve added a new customized package in your 
webshop
‘Hey, when will we see you again?’ email, a couple of months after the last 
visit
Cross-sell email after the booking, to complete the guest experience

https://www.briqbookings.com/blog/the-insights-your-fec-needs-to-get-more-bookings/
https://www.briqbookings.com/blog/online-upselling-and-cross-selling-techniques-for-your-leisure-business/


How do you build an email list for 
your leisure business?

How do you grow your email list? 

Add a sign-up form to your website 
Have a visible button on your website that links to a form where you ask 
visitors to sign up for your emails or show a pop-up with the form on your 
homepage. Keep it short and only ask for the personal information you 
need – usually an email address, a name could be optional. 

Clearly mention what kind of emails you send and how often subscribers can 
expect to receive an email. Also include a sentence stating you won’t share 
personal information with third parties. 

Emails keep your guests engaged and convince new guests to book an 
awesome experience at your venue. But if you’ve only just started sending 
emails, you probably don’t have many email addresses to send your emails to. 
It’s important to constantly focus on growing your email list , because the 
more people who receive your emails, the more people will open them.
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Briq tip!

In return for subscribing, offer subscribers a 
discount for their first visit to your venue to 
engage with them immediately.



Add a subscription checkbox to the booking process in 
your webshop 
When guests book one or multiple activities at your leisure center, they’re 
interested in you. So the booking process is the best place for you to grow your 
mailing list. Simply add a checkbox where your guests can subscribe to your 
emails. 

Depending on the regulations that are valid in your country, you can or can’t 
pre-tick the checkbox. In some countries, like all European Union countries, 
your guests actively need to agree with the subscription.
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Briq tip!

Place the checkbox at the 
end of the booking process, 
below accepting the terms 
and conditions. 

https://gdpr.eu/Recital-32-Conditions-for-consent/


Ask guests to subscribe when they’re visiting your leisure 
center
Who are your biggest fans? That’s right, the people who are having fun at your 
venue right now. Ask if they’re interested in receiving news and updates about 
your leisure venue and have a form they can fill out to subscribe.

Post notices about your awesome emails and how to sign up wherever you 
can

Promote your emails on social media
Periodically promote your emails through posts on your social media. Give a 
sneak peek of what you’re going to share in your email or simply let your 
followers know they can subscribe for news and updates. 

By showing people what they’re missing out on if they don’t subscribe, you 
activate them to do so.
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• 

Add a message about subscribing for news and update emails on every 
receipt
Have a business card with a link to the sign-up page and hand it out with 
the receipt
Create a poster with why your guests should subscribe to your emails 
(and how!), for example on the restroom doors
Write a note about ‘how to receive news and updates’ on a chalkboard
Include a ‘sign up to our newsletter’ note anywhere your website or phone 
number is mentioned
Provide a QR code that links to the sign-up form on your website

Make sure to send an email to the guests who 
signed up for your emails within a week. Within 
this timeframe they associate your email with 
their visit and won’t think it’s spam. 

Briq tip!

Add the link to the email sign-up form in 
your Twitter and Instagram “About” or 
Facebook “Information” spaces.

Briq tip!



How do I make sure the email addresses are 
correct? 

2.2
After subscribing, you can choose to send an email to the subscriber to 
confirm the subscription. When the subscriber confirms to sign up for your 
emails, you know he’s really interested in your leisure business and the email 
address is correct. 

If the confirmation email bounces or the subscriber doesn’t confirm 
afterwards, it means the email address that was filled in wasn’t correct or the 
subscriber wasn’t interested enough.

This reduces the chance of being flagged as spam in the future and having 
email addresses of people on your list who don’t want to receive your emails. 
Don’t forget to make it easy for your guests to unsubscribe, so people can 
opt-out whenever they don’t want to receive your emails anymore.
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What emails should your leisure 
business be sending to your 
guests?

Ideas for emails related to bookings, news and 
feedback

Are you already sending newsletters or deal promotions to engage your 
guests and increase your revenue? 

Apart from booking confirmations or payment confirmations, there are many 
more types of emails you can send. And if you send good and diverse emails, 
you’ll increase the engagement with your guests and the number of bookings, 
average order value and retention. 

You can send the following emails related to bookings, news and feedback to 
take the email marketing for your leisure venue to the next level.

Emails related to bookings for your leisure business

Emails related to bookings for your leisure business

3

3.1
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Booking confirmation – To confirm your guest’s booking and share their 
personal itinerary
Payment reminder – To remind your guest to pay the activity or deposit
Payment confirmation – To confirm the guest has paid the deposit or full 
booking online
Upsell and cross-sell – To ask your guest to buy something extra to 
complete the experience, such as an extra heat of go-karting or food and 
drinks after they’ve booked
Activity reminder – To remind your guest 24 hours before the activity 
starts
Thank you email – To thank your guest for their visit 24 hours after the 
activity has ended
Cancelation confirmation – To confirm you’ve received and processed 
the cancelation of the booking

•
 
• 
•
 
•

• 

• 

• 

Welcome email – As soon as someone has subscribed to your newsletter
Newsletter – To regularly update your guests about your venue with 
important, inspirational or helpful information
New activity promotion – To promote the new activity and get more 
bookings 
Special occasions – To inform your subscribers what you’ll be doing on a 
special day, such as Christmas, Halloween or when summer vacation 
starts

• 
• 

•
 
•

https://www.briqbookings.com/blog/how-to-write-a-booking-confirmation-email-for-leisure-centres/
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•

 
• 

• 

Discount coupons or promotions – To keep your guests engaged by 
sending them a discount coupon for their next visit or a special activity 
package
News and important information –  To share news about your venue – 
this could be inspirational information or just a simple tip, not specifically 
to convert more bookings, but to earn your guests’ trust
Anniversary email – To celebrate any kind of anniversaries you know 
about

Feedback requests about your leisure venue

With all these different emails, you send relevant informative, inspirational and 
commercial information to your guests. 

To help you get started with sending different emails to your email list , we’ve 
created several phrases you can copy paste to create great emails.

Review request – To ask for reviews on Google, Facebook or another 
review platform to build trust
Survey request – To ask for feedback to improve your guests’ experience

•
 
• 
 

Welcome email phrases for new subscribers
Welcome to <add name venue>, we’re super happy to have you!
Hurray! You signed up for our newsletter.
Here’s your welcome gift for <add name activity>. We hope to see you 
soon!
<add number> times a month we send you updates on <add name venue>, 
deals and more. Stay tuned!
Thanks for joining <add name venue>! From now on you’re the first to know 
about the latest news and updates.

Add a special offer for an activity as a welcome 
gift (e.g. one heat of go-karting and drinks for a 
special price) and set expectations regarding 
how many emails a subscriber can expect from 
you.

Briq tip!

•
• 
•

•

• 

3.2 Example phrases for your leisure business emails



12

New activity promotion phrases
Combining <add name activity> with <add name activity>? Why not! We’ve 
created a special package for you. Come and visit us now.
Save the date! On <add date> we are opening our <add name activity>. We 
hope we can welcome you and your fun friends there too. 
We’re happy to introduce you to <add name activity>. Be the first to try it. 
It’s time for <add name activity>. So… what are you waiting for? Book it 
now. 
Have you already seen <add name activity>? Make sure you don’t miss 
out. 

•

• 

•
•

• 

Upsell and cross-sell email phrases
You’re all set for your day out! Here’s how to make it even more awesome:
We’re eager to welcome you at our venue. Here are some upgrades we 
think you’ll love:
Ready for your day out at <add name venue>? Add before you go:
Check out these deals to complete your experience:
Are you just as excited about your day at <add name venue> as we are? 
We think you might like to add:
Here’s what other guests enjoyed at our venue as well:

•
• 

•
•
• 
•
•

Include a button that links to the booking 
page when subscribers click on it.

Briq tip!

Use images for your upsells and cross-sells to 
make it more attractive to book, and mention the 
pricing. Also, keep in mind to select the right 
upsells and cross-sells for your target group.

Briq tip!
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Cancelation email phrases
Good news for you, sad news for us. This is the confirmation that we 
canceled your booking as you requested. Want to pick a new date? You 
know where to find us.
You just canceled <add name activity> at <add name venue>. We’re sorry 
your booking didn’t work out. Here are some other packages you might 
love:
You just canceled your booking with us. No hard feelings. Our doors are 
always open for you. We hope to see you again in the future.
We’ve received and processed your booking cancelation request. If you’d 
like to reschedule, feel free to make a new booking via our website.

•

• 

•

•

Review request phrases
We hope you’ve had a great time at <add name venue>! Share your 
experience on Google now. 
Thank you for your visit. It was a pleasure to have you. Was it fun for you 
too? Share your experience with us on Google. 
Take a moment to share how your day at <add name venue> made you 
feel here: <add link to review page>. We hope you enjoyed your visit and 
are looking forward to seeing you again soon. 
Thank you for visiting <add name venue>. Every day, we try to deliver the 
best experience possible. Did you appreciate our efforts? Please share 
your review with the rest of the world. 
What a joy it was to have you at <add name venue>. We hope you enjoyed 
it too. If so… why not share it on Google? Thank you!

•

• 

•

•

• 

Try to activate your visitors to make a new 
booking.

Briq tip!

Consider giving a discount on the next visit 
for every <number> review to trigger the 
visitor to write a review.

Briq tip!
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Survey request phrases
Thank you for visiting <add name venue>. We’d love to know more about 
your time with us. Please share your feedback so that we can improve 
your experience when you visit us in the future!
Your feedback will make <add name activities> at <add name venue> even 
more fun! Share what you loved and what you’d love to see improved so 
that we can create better experiences for everyone. 
We hope you’ve had a great time at <add name venue> and would love to 
know more about your experience. Please share your feedback with us so 
that we’ll know what’s great and what could be greater. Thank you!

•

• 

•

Booking confirmation email after the booking has been made
Payment confirmation email after the full payment or deposit has been 
completed online
Cancelation confirmation email after the booking has been canceled by 
your guest and you have canceled it in the booking system

•
• 

•

Ask what your guests missed during the 
visit , if anything stood out and if they have 
any ideas for new packages or activities to 
improve their experience.

Briq tip!

Briq can automatically send your emails for you3.3
When using Briq’s online booking system, you’ll automatically send a

These emails are already created for you, but you can also choose to 
customize them. 

Through Zapier you’re able to connect other tools, such as marketing 
automation tools, Office or Gmail, to send any other emails. 

Briq integrates with Mailchimp, allowing you 
to create audiences and automate your 
email messages.

Connect with Mailchimp

https://www.briqbookings.com/online-booking
https://www.briqbookings.com/integrations/zapier/


How do you create successful 
emails?

Set a goal before writing your email

Are your emails eye-catching enough for your guests while browsing their 
inboxes? Anyone can send out emails. But only good emails with a high 
opening rate will actually lead to more bookings. Let’s dive into these tips to 
make your emails awesome.

There are 16 different email types your leisure business could send to inform 
and inspire your guests. With so many different emails, it’s important to start 
with a goal before creating your email. 

Do you want to excite people to book an activity at your venue? Do you want 
to inform your guests about their booking? Or do you want to ask for a 
review? Whenever you write an email you need to make sure it’s aimed at 
achieving your goals.

4

4.1

Tips to create awesome emails

Once you’ve defined your goal, it’s time to create your email.

4.2
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Create a subject line that makes your guests open their 
email
The subject line is the first thing your email recipients see in their inbox, next to 
the sender’s name. To tempt your guests to open the email, you immediately 
have to grab their attention. 

Write an informative, short and catchy subject line and make sure it’s clear at a 
glance what the email is about. Emojis can help your subject line to stand out 
more, but only use them when they’re relevant. 

Especially on mobile devices, subject lines that are too long are cut off, so 
check the preview of your email before sending out. Make sure your subject 
line is max. 60 characters long. 
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Examples of awesome subject lines
Strike! 1 hour of bowling & a drink for only $12.50 p.p.
Ready for your next Go-Karting experience? Here’s 25% off
Make your day out even more awesome with these options!
How was your experience at <add name venue>, <add name guest>?

•
• 
•
•

Examples of how to use images and videsos
Introduce a new activity with a video. Add it to your email with a link to a 
page with more information.
Show your team’s faces. Include a picture of your team and add a quote 
from one of your team members why your venue is such a great place to 
spend time.
Add pictures of happy guests. There’s no better advertising than a 
satisfied guest talking about his awesome experience. 
Create a visual of the deal you promote. For example, select a picture of 
a bowling pin and add a drink, a snack, the activity length and the price. 
This clarifies what’s included and what you have to pay for it - so always 
do so when promoting a deal.

•

• 

•

•

Keep the layout and tone of voice in line with your website 
and brand
Use the same logos and colors as you have on your website to increase 
recognition and credibility. In your copy, speak to your guests the same way 
as you do at your venue and online. 

Your subscribers will recognize and remember your company, which keeps 
them engaged and makes them more likely to book your venue (again). 

Use visuals to break up the text 
Most people usually don’t want to read a lot of text. With short parts of texts 
and attractive images or videos, you grab and hold your guest’s attention. This 
increases the chance of a click through to your website.

Visualize what you want to say and think of the best way to add this to your 
email. 

https://www.briqbookings.com/blog/13-secrets-to-create-a-successful-family-fun-centre-website/
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Examples of personalized subject lines
<add name guest>, spend an awesome day out with your friends!
Celebrate Christmas with us, <add name guest>!
<add name guest>, we hope to welcome you again soon

•
• 
•

Examples of call-to-action copy
“Book your tickets” - link to the booking page
“Discover more” - link to a page with more information about the activity
“I’ll be there!” - link to a page for event information
“I want this” - link to a page for this extra upsell
“Leave a review” - link to the page where the guest can enter feedback 
about their visit

•
• 
•
•
•

Mention your guest’s name to make it personal
Speak to your guests by adding their names in the subject line and say “hello 
Jack” to start your email. Personalized emails are more likely to be opened than 
non-personalized emails, and lead to more engagement.

To make your copy as personal as possible, read it out loud when you’re done 
writing. Does it work? Then you’ve written it in a way that’s easy to understand.

Include a clear and visible call-to-action button
Where should your guests go after they’ve read your email? To send them to 
the right page on your website or webshop, add a call-to-action button like 
“Book now”. 

Write exactly what happens when you click on the button like “Book now”, 
“Review now” or “Check out our new activity”. Also pick a color that’s not or 
rarely used in the rest of the email to stand out and choose the right size. 

Your call-to-action button has to be visible at least 2 meters away from any 
device. Preview the email to make sure the button fits the rest of the email and 
is clearly visible. 

Don’t overwhelm your guests with too many call-to-action buttons, instead 
try to find a balance.

A good tip is to have one main call-to-action and make the other one or two 
less heavy and noticeable by selecting a different color or making them a bit 
smaller.

Make unsubscribing easy, but try to keep your guests 
subscribed
We understand that it’s not the goal of your email to get people to unsubscribe 
from your emails, but you also don’t want to keep sending emails to people who 
are no longer interested. 

For this reason, and because you are legally required to do so, make sure 
readers can unsubscribe at any time. 
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Add an unsubscribe button in the footer of every email and link to an 
unsubscribe page where they confirm their unsubscription. Ask for feedback, 
you might receive some interesting information you can use for your future 
emails.

Convince your guests to stay subscribed
On the unsubscribe page, give your guests the option to:

Re-subscribe, your readers may have unsubscribed by mistake
Select a frequency option, maybe they only want to receive one email a 
month or quarter
Select what they are interested in, that way they only receive relevant 
information 
Go to your social media pages, if guests do unsubscribe, you’ve at least 
given it a last shot to stay in touch with them

•
• 

•

•

Make your email mobile-friendly
Over 60% of all emails are opened on mobile devices. There’s nothing more 
annoying than not being able to read the email properly, so make sure your 
email is readable on a mobile phone and tablet. 

Most email marketing automation platforms offer the option to automatically 
customize the email to a smaller screen as soon as they detect someone is 
reading the email on a mobile device.

Checklist
Do a quick check to discover if your email is ready to be sent

Tips for mobile-friendly emails
All links and call to actions should be clickable with one thumb
Text should be clearly readable at arm’s length
Select the right font size (Mailchimp recommends 16 pixels)
Keep paragraphs short
Check the preview of your email on mobile devices before you send it

•
• 
•
•
•

It has an appealing subject line that makes your guests open their email
The layout and tone of voice are in line with your brand
It has awesome visuals to break up the text
It’s addressed to the guest’s name to make it personal
It has a clear and visible call-to-action 
It has an unsubscribe link in the footer
It’s readable on mobile devices
It’s in line with the goal you set out to achieve

https://uplandsoftware.com/adestra/resources/blog/top-10-email-clients/
https://templates.mailchimp.com/design/mobile-friendliness/


How do you use email marketing 
testing?

Email testing to improve your open and click-
through rates

It sounds easy: you create a good email, send it to your mailing list and wait 
until the bookings are made. This way of sending emails probably generates 
revenue, but also leaves room for improvement. 

To get more out of your leisure email marketing and grow your number of 
bookings and customer retention, it’s key to review your reports, test with 
different emails and implement best practices. 

We’ll take you through the steps of email testing and help you find out what 
the perfect email looks like for your guests.

To determine whether an email was successful, have a look at these numbers:

The higher these percentages are, the more likely it is that you get more 
bookings. Keep track of these numbers to get an understanding of what email 
works best for your guests. You could do this with a marketing automation 
tool.

One of the best ways to improve the open and click-through rates is to test 
different email variations with the same message to determine which one 
performs better. 

Let’s dive into how you can do that with an example.

Increase open rate by testing different subject lines
Let’s say you want to test which subject line generates more opened emails. 
Create one email with two different subject lines, ensure that the rest of the 
email (copy, visuals, call-to-action buttons etc.) is the same, so you can test 
the effect of each subject line.

Think about what’s relevant to your audience and make use of questions, call to 
actions or informative phrases in the subject lines. 

The average percentage of people who opened your email should be 
around 12-25%
The average percentage of people who clicked on a link in your email 
should be around 2-5%

•

• 

5

5.1
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Divide your mailing list in 3 groups 

After you’ve sent the email to group 1 
and 2, have a look at the data report. 
Which email has the highest open 
rate? Send the email with the winning 
subject line to group 3, the rest of the 
mailing list. 

Try this with different parts of the 
email to understand what works best. 
By combining these best practices 
into one email, you create an email 
that generates the most opens and 
clicks to your website. Which in the 
end leads to better marketing and 
more bookings for your leisure center. 

Group 1, to receive variation A 
Group 2, to receive variation B
Group 3, to receive the version that performed best

•
• 
•
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Other parts of the email you can test

Email senders – send the email from your company name or from a 
person (e.g the owner) and check what’s opened the most
Send out times – send the email in the morning and evening or try a 
weekday versus weekend day to find out what opens more often
Email preheaders – write something that’s related to your subject line or 
only to your leisure center to determine what increases the open rate
Call-to-action buttons – use different layouts, like size or color, and play 
with copy to improve your click-through rate
Visuals – create one version with just photos and one with a video or 
experiment with the amount of visuals, such as one large picture or just 
five smaller ones, to increase click-through rate
Text length – share a whole story in one email and only an introduction 
with a “Read more” call to action in the other one to find out if your guests 
want to read all about the topic in your email or if they’re willing to click to 
your website
Personalization – experiment with starting your email with the guest’s 
name or not to increase engagement and click-through rate
Frequency – send your emails to one group every week and another 
group every two weeks to determine the effect on open rates

•

•

•

•

•

•

•

• 

5.2
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Compare the data from your email reports and list 
best practices

5.3
After every email you send, compare the data of the two variations. What is the 
opening rate of both emails? How often is clicked on your call-to-action 
buttons? How many bookings are made after the email was opened? 

Test often, list what works best for your business and combine all the best 
practices in one email. This will take you some time, but will drive you more 
bookings. 

When testing, adjust one or two parts of the 
email. If you adjust more, it will be difficult to 
conclude what made the difference when you 
look at the results. Small changes make big 
differences. 

Briq tip!



Grow your business with Briq 
Bookings

Briq Bookings has helped leisure businesses all over the world to become 
more successful. With Briq’s online booking system, you make your business 
more effective and save time by automating your bookings. It helps you to 
streamline your operations, by centralizing all the information and tools you 
currently use in one place. 

Integrate your marketing automation tool with Briq, such as Mailchimp, to 
easily send emails – related to bookings or promotions – to your guests and 
improve your leisure email marketing. 

6
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This ebook about email marketing was written to help you get started and to inspire you. If you 
want to learn more about email marketing, we advise you to check out Mailchimp. Mailchimp is a 
marketing automation tool specialized in email marketing. It teaches you all the ins and outs to 
take your email marketing to the next level. They also have plenty of email templates you can use.

This ebook about email marketing was written 
to help you get started and to inspire you. If you 
want to learn more about email marketing, we 
advise you to check out Mailchimp. 

Mailchimp is a marketing automation tool 
specialized in email marketing. It teaches you 
all the ins and outs to take your email marketing 
to the next level. They also have plenty of email 
templates you can use.

Are you looking to be more customer focused, data-driven, save time on bookings, 
significantly increase your average order value and offer the best multi-activity days 
out?

Try Briq for free
or call +31 (0)30 808 0964
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